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Abstract



Abstract

When buying a product, regardless of what category it falls under, individuals are usually faced
with a plethora of decisions to make. Traditionally, research has been performed to determine
side effects of this decision-making, including things such as overchoice or being overwhelmed.
However, research focusing on what consumers really prioritize when making purchases is
lacking. The present research delves into what factors make consumers buy a product, which in
this case, is athletic shoes. This research aims to analyze the thought process of consumers
when buying athletic shoes, specifically what prompts them to learn towards a particular product
over another. It focuses on this topic to identify trends and preferences in the athletic shoe
market, as well as what psychological factors in general people prioritize when buying athletic
shoes. Data was collected through a questionnaire via Google Form from 47 participants
classified into two groups: athletes and non-athletes residing in India and the United States. It
was found that regardless of whether they were athletes or not, the participants rated the
following categories (durability, comfort, odor, quality) in the same order of prioritization.
Participants from both groups on average ranked comfort, quality, durability, and odor as the
most important factors when purchasing athletic shoes, in descending order. It implies that both
athletes and non-athletes have similar trends in terms of their thought processes when they buy
athletic shoes.
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e Factors which lead to consumers buying shoes has evolved over time due to
novel variables (odor, design, material)

e |n any sport, a pair of shoes can be the difference between a world-class and
decent athlete

e Durability: Some consumers may prefer shoes that last longer amount of times
or shorter amount of times

e (Odor: No one wants a shoe which produces a bad odor after usage for a short
time

e Comfort: Some users associate comfort with a tight fit, whereas others may
associate comfort with a loose or perfect fit

e This study focuses on what factors consumers prioritize in relation to their age,
location, and other demographic factors

e Warning: In the case when the consumer has too many choices, it can be hard to
prioritize, leading to a common case of overchoice
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e AIM: Dive deeper into the thought process and psychology of a consumer when
purchasing athletic shoes

e Design is quantitative-based approach, which was done through a Google
Forms survey

e 47 participants ranged from 10 to 27 years old (39 male, female)
Separated into athletes and non-athletes (24 athletes and 23 non-athletes)
Identity was not revealed to any third-party source, and they had option to
remain anonymous

e Asked for basic demographic information at the start of the survey



Methodology

e Participants were asked to rank different factors based on a scale similar to that
of the Likert Scale

e Survey asked participants to rank factors on a scale from least, low, medium,
high, and most (durability, comfort, odor, quality, marketing, customer service,
price, design, and brand)

e Responses were sorted based on whether participant was athlete or
non-athlete

e All values for the rankings were converted into numbers (least = “1"..most =
“57)

e FEach group’s rankings on the categories of comfort, quality, durability, and odor
were averaged to see how they compared to each other
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Figure 1: Graphical Representation of Athletes’ Average Rankings of Factors When
Buying Athletic Shoes (N = 47)

° Comfort was ranked as the highest (4.125)
o Somewhere between “high” and “most” on the ranking
scale
° Quality was ranked as the second-highest (3.96)
o Somewhere between “medium” and “high
° Durability was ranked as the third-highest (3.75)
o Somewhere between “medium” and “high
° Odor was ranked the lowest (2.29)
o Somewhere between “low” and “medium”

”
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Figure 2: Graphical Representation of Non-Athletes’ Average Rankings of Factors When
Buying Athletic Shoes (N = 47)

e Comfort was ranked as the highest (4.17)
o  Somewhere between “high” and “most” on the ranking scale
e  Quality was ranked as the second-highest (4.09)
o  Somewhere between “high” and “most”
e  Durability was ranked as the third-highest (3.91)
o  Somewhere between “medium” and “high”
e Odor was ranked the lowest (2.57)
o  Somewhere between “low” and “medium”
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Figure 3: Graphical Representation of Athletes’ Average Rankings For Each Category In
Comparison With Non-Athletes’ Average Rankings For Each Category (N = 47)
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e Aim of paper was to assess what factors prompt a consumer to buy an athletic shoe

e *Out of the factors of quality, comfort, durability, and odor, both athletes and
non-athletes ranked them in the following order (descending): comfort, quality,
durability, odor

e Study can benefit those who struggle with overchoice, but implications include a spike
in anxiety levels or even a higher likelihood of purchases based on impulse in the
future

e Limitations include not considering the quality of thought and time in the responses,
as well as that the responses are catered mainly to the ages of 16-21 (not the whole
population of athletes and non-athletes)
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